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In 2014, the breakdown of Georgian exports by country noticeably differed from 2005 (before Russian embargo). In 2005, Russia was the largest
market for Georgian exports and the share of Russia with a share of 17.8%. In 2014, the largest trading partner for Georgia in terms of exports
is Azerbaijan (19% of total export), followed by Armenia (10%) and Russia now sits third having reduced to 9.6% (US $274.7 min).

It should be noted that in 2005 Georgia exported to 93 countries, while by 2014 the number of countries had increased to 120.

From 2005 to 2014, the annual average growth rate of Georgian export (excluding Russian market) was 18.8% and exports increased by US $1
874.5 min, in total.

The dependence on the Russian market reduced and the market for export has become more diversified which in some ways offsets the impact
of external economic factors (embargo) on Georgian exports.

The Export of Wine in Russia and Other Countries, 2000-14 The Structure of Wine Export, 2005 and 2014 years
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In 2014, the breakdown of Georgian wine exports by country noticeably differed from 2005 (before Russian embargo). The share of the Russian
market in Georgian wine exports decreased significantly (by 15 percent). In 2005, the share was 77% while in 2014 it had decreased to 62%.

Alongside the diversification of the market for Georgian wine export, from 2005 to 2014 the annual average growth rate of Georgian wine ex-
port (excluding Russian market) was 19.7% and export increased by US $50.9 min, in total.

The Export of Spirituous Beverages in Russia and Other Countries, 2000-14 The Structure of Spirituous Bevrerages Export, 2005 and 2014 years
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In 2014, the breakdown of Georgian spirit beverages export by country noticeably differed from 2005 (before Russian embargo). The share of
the Russian market in Georgian spirit beverages export decreased significantly (by 46 percent). In 2005, the share was 64% while in 2014 it
had reduced to 18%.

Alongside the diversification of the market for Georgian spirit beverages export, from 2005 to 2014, the annual average growth rate of Geor-
gian spirit beverages export (excluding Russian market) was 19.7% and export increased by US $67.2 min, in total.



The Export of Mineral and Aerated Waters in Russia and Other Countries, The Structure of Mineral and Aerated Waters Export, 2005 and 2014 year
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In 2014, the breakdown of Georgian mineral and aerated waters export by country noticeably differed from 2005 (before Russian embargo).
The share of the Russian market in Georgian mineral and aerated waters export decreased significantly (by 25 percent). In 2005, the share was
73% while in 2014 it had decreased to 48%.

Alongside the diversification of the market for Georgian mineral and aerated waters export, from 2005 to 2014, the annual average growth
rate of Georgian mineral and aerated waters export (excluding Russian market) was 32.2% and export increased by US $61.9 min, in total.

The Export (Excluding Wines,Spirituous Beverages, Mineral and Aerated The Structure of Export (Excluding Wines,Spirituous Beverages, Mineral and
Waters) in Russsia and Other Countries, 2000-14 Aerated Waters), 2005 and 2014 year
300 ——Russia — =Other Countries

min. USD

[ ’
250 n 1T~ -- o ;
1\ ! N 2014
;) ] \/
1\ 1
200 p v
' vy 2005

50 , \y ® Russia
/I “l Other Countries
/
100 /
/
! 93%
el
50 Ve
/7
- 97%

-

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Source: comtrade.un.org Source: comtrade.un.org

In 2014, the breakdown of Georgian export (excluding wines, spirit beverages, mineral and aerated waters by country noticeably differed from
2005 (before Russian embargo). The share of the Russian market in Georgian exports of these products decreased (by 4 percent). In 2005, the
share was 7% while in 2014 it was only 3%.

Alongside the diversification of the market for Georgian exports, from 2005 to 2014, the annual average growth rate of Georgian export of
these products (excluding Russian market) was 18.3% and export increased by US $694.4 min, in total.

Basic Economic Indicators 2012 2013 12014* 112014* | 1l12014* | IV 2014* 2014* 12015*

Nominal GDP (mIn USD) 15846.8 16139.9 3605.3 4064.1 4320.4 4527.8 16528.5 3298.9
Per capita GDP (USD) 35234 3599.6 802.9 905.0 962.1 1008,3 3680.8 884.5
GDP real growth (%) 6.4% 3.3% 7.2% 5.2% 5.6% 1.8% 4.8% 3.2%
Consumer Price Index (annual average) 99.1 99.5 103.1
Foreign Direct Investment (USD) 911.6 941.9 309.5 196.2 726.0 526.7 17584 175.3
Unemployment Rate (%) 15% 14.6% 12.4%
External Public Debt (mIn USD) 4739 4202 4082
Poverty level (registered) 9.7% 9.7% 11.6%

Source:  National Statistics Office of Georgia * Forecasted
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