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VACCINATION IN GEORGIA

• As of February 1, a total of 2 722 187 vaccine doses had been administered in Georgia

• As of January 31, 30.5% of Georgian population is fully vaccinated, and 36.8% is at 
least partially vaccinated

Source: OurWorldInData.org
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ECONOMIC GROWTH: PERFORMANCE IN Q3 2021

• In Q3 2021, electricity, gas, steam and air conditioning supply recorded impressive
62.8% growth compared to Q3 2019

• In Q3 2021, administrative and support services and construction performed the
worst, recording a decline of 37.4% and 34.6% respectively when compared to Q3
2019

Source: National Statistics Office of Georgia

 

 Absolute value    

of real GDP      

(GEL million) 

Selected Sectors  2021Q3  2021Q3 / 

2019Q3 

 2021Q3 / 

2020Q3 

Electricity, gas, steam and air conditioning supply 275.2 63% 79%

Human health and social work activities 497.5 26% 24%

Information and communication 393.7 25% 18%

Financial and insurance activities 677.3 17% 20%

Mining and quarrying 131.9 17% 2%

Arts, entertainment and recreation 392.1 16% 48%

Wholesale and retail trade; repair of motor vehicles 

and motorcycles 1517.1 14% 12%

Construction 440.2 -35% -30%

Transportation and storage 442.5 -9% 29%

Accommodation and food service activities 340.5 -29% 50%

Administrative and support service activities 86.8 -37% 41%

Growth of GDP



ECONOMIC GROWTH: FORECASTS FOR 2022

• PMC Research Center predicts that the revised growth rate of the Georgian economy  
in 2021 will amount to 11.3%, and to 5.6% in 2022

• In the optimistic scenario, which envisions higher vaccination rates and a lower 
likelihood of lockdowns, the economy is expected to grow by 6.3% in 2022

• In the pessimistic scenario, which envisions lower vaccination rates and a higher 
chance of lockdowns, and a possible escalation of the Russia-Ukrainian conflict, 
economy is predicted to grow by 4.1% in 2022

Source: PMC Research
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GEORGIAN ECONOMIC CLIMATE

• In Q4 2021, the surveyed economists gave a positive assessment of the economic 
climate in the country for the first time since the start of the pandemic

Source: PMC Research
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BAG INDEX: GEORGIAN BUSINESS CLIMATE

• In Q4 2021, the surveyed businesses delivered positive assessments for both the 
current situation and with respect to their expectations for the next quarter

• Across sectors, the construction sector fared worst on both indicators, while the 
manufacturing sector returned the best scores on the present business situation 
indicator and the trade sector returned the best scores on the business expectations 
indicator

Source: BAG Index
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STATE BUDGET 2022: KEY INDICATORS

Source: Ministry of Finance of Georgia
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STATE BUDGET 2022: TAX REVENUES

• In total, the planned tax revenues for the Georgian state budget of 2022 amount to 13.4 
billion GEL, which is 17.3% higher than in 2021

• Planned tax revenues for 2022 are higher mainly due to higher planned revenues from 
income tax and profit tax, which are expected to increase by 808 million GEL and 605 
million GEL respectively, compared to 2021

• The highest percentage increase is envisioned for revenues from profit tax, which is 
expected to be 59.6% higher than in 2021

Source: Ministry of Finance of Georgia
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STATE BUDGET 2022: EXPENDITURES

• In total, Georgian state budget expenditures in 2022 are to be increased by 2.4%
compared to 2021, by 15.4% compared to 2020 and by 41.3% compared to 2019

• Expenditures on economic activity are expected to increase by 26.2% in 2022, while 
expenses on healthcare will decrease by 26.7% compared to 2021

• Expenditures on social security, which have drastically increased in 2020 and 2021 
(by 43.7% and 43.2% compared to 2019, respectively), will remain high in 2022 –
4.45 billion GEL, or 26.0% of total state budget expenditures)

Source: Ministry of Finance of Georgia
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KEY MACROECONOMIC INDICATORS: INFLATION

• In 2021, the average YoY monthly inflation amounted to 9.6%, with increased prices 
in the categories of “food and non-alcoholic beverages” and “transport and 
communications” contributing most of this increase (3.6 pp and 2.0 pp, 
respectively)

Source: National Statistics Office of Georgia
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KEY MACROECONOMIC INDICATORS: INFLATION

• Since the beginning of 2021, monthly YoY CPI inflation has been increasing sharply, 
surpassing pre-pandemic levels, and reaching its peak to date of 13.9% in December 
2021 (representing a 11.1 pp increase from January 2021)

• To counteract this rise in inflation, the NBG increased its monetary policy rate several 
times throughout 2021, (rising from 8.0% in January to 10.5% in December)

Source: National Statistics Office of Georgia
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BAG INDEX: EXPECTATIONS ABOUT PRICES

• About one third of surveyed businesses in “trade”, “service” and “manufacturing” 
expect further price rises in Q1 2022, while the corresponding figure for surveyed 
businesses in construction was 50%

Source: BAG Index
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KEY MACROECONOMIC INDICATORS: EXCHANGE RATES

Source: National Bank of Georgia, BAG Index
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KEY MACROECONOMIC INDICATORS: EMPLOYMENT

• Over the course of 2021, the share of persons receiving a salary of up to 600 GEL per
month averaged 27%, while the share of persons receiving a salary of more than
2400 GEL averaged 15%

Source: Revenue Service of Georgia
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KEY MACROECONOMIC INDICATORS: VACANCIES

• In 2021, the number of published vacancies on jobs.ge increased by 77% compared
to 2020 and by 20% compared to 2019

Source: jobs.ge
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EXTERNAL SECTOR: TOURISM

• While international visits recovered slightly in 2021, it was only to a fraction of pre-
pandemic levels

• Conversely, domestic visits exceeded pre-pandemic levels significantly in Q1-Q3 of 
2021

Source: National Statistics Office of Georgia, Georgian National Tourism Administration
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EXTERNAL SECTOR: TRADE

Source: National Statistics Office of Georgia
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EXTERNAL SECTOR: FOREIGN DIRECT INVESTMENTS

• In Q3 2021, total FDI inflows increased by 1.4% when compared to Q3 2020, and 
decreased by 25.9% when compared to Q3 2019

• In Q3 2021, the share of total FDI inflows into Georgia that were reinvested reached 
98.1%

Source: National Statistics Office of Georgia
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EXTERNAL SECTOR: REMITTANCES

• Remittance inflows increased by 23.6% to 2.3 billion USD in 2021 compared to 2019, 
and by 12.7% when compared to 2020

Source: National Bank of Georgia

429

239

178
193

163

90

437

364

298

218
219

137
105

543

-4%

62%
60%

25%

15% 17%

69%

-20%

0%

20%

40%

60%

80%

0

100

200

300

400

500

600

700

800

Russia Italy USA Greece Israel Turkey Other
Countries

Y
o
Y
 G

ro
w

th
 r

a
te

U
S
D

 m
il
li
o
n

A comparison of remittances in Georgia by countries, 2019-2021

2019 2020 2021 Remittance growth 2021 vs 2019



The PUBLICATIONS presented on the website are prepared by PMC
Research Center only for informational and/or marketing purposes.
Nothing in the PUBLICATIONS constitute, or is meant to constitute, advice
of any kind, and the reader is responsible for their interpretation of all
content and acknowledges that any reliance thereupon shall be entirely at
their risk. PMC Research Center cannot be held liable for any claims arising
as a result of the reader’s use of the materials.

The PUBLICATION is presented “as is” without any representations or
warranties, expressed or implied.

Without prejudice to the general message of the first paragraph above,
PMC Research Center does not guarantee that:

o the PUBLICATION will be constantly available; or

o the information contained in the PUBLICATION is complete, true,
accurate, or non-misleading.

PMC Research Center reserves the right to modify the contents of
PUBLICATIONS from time to time as it deems appropriate.

PMC Research Center absolves itself of any liability of violations of other
parties’ rights, or any damage incurred as a consequence of using and
applying any of the contents of PMC Research Center’s PUBLICATIONS.
PMC Research Center will not be liable to the reader (whether under
contract law, tort law, or otherwise) in relation to the contents of, use of,
or other form of connection with, the PUBLICATION.

The reader accepts that, as a limited liability entity, PMC Research Center
has an interest in limiting the personal liability of its officers and
employees. The reader agrees that they will not bring any claim
personally against PMC Research Center’s officers or employees with
respect to any losses suffered by the reader in connection with the
PUBLICATION.

The reader agrees that the limitations of guarantees and liabilities set out
in the PUBLICATION disclaimer protect PMC Research Center’s rese-
archers, officers, employees, agents, subsidiaries, successors, assignees,
and sub-contractors as well as PMC Research Center itself.

If any provision of this disclaimer is, or is found to be, unenforceable under
applicable law, that will not affect the enforceability of the other provisions
of the PUBLICATION disclaimer.

Address: 61 Aghmashenebeli Avenue, 
3rd floor, Tbilisi 0102, Georgia.
Tel: (+995 32) 2921171, 2921181
Email: research@pmcginternational.com
Website: pmcresearch.org

Giorgi Khishtovani
Research Director
g.khishtovani@pmcginternational.com

Nika Kapanadze
Junior Researcher
n.kapanadze@pmcginternational.com

Sopho Basilidze
Researcher
s.basilidze@pmcginternational.com

Nikoloz Bakradze
Junior Researcher
n.bakradze@pmcginternational.com

Giorgi Tsulaia
Junior Researcher
n.bakradze@pmcginternational.com

Anastasia Chkhenkeli
Research Assistant
a.chkhenkeli@pmcginternational.com

Nana Kajaia
Research Assistant
n.kajaia@pmcginternational.com

DISCLAIMER

mailto:research@pmcginternational.com
mailto:g.khishtovani@pmcginternational.com
mailto:n.kapanadze@pmcginternational.com
mailto:s.basilidze@pmcginternational.com
mailto:n.bakradze@pmcginternational.com
mailto:n.bakradze@pmcginternational.com
mailto:a.chkhenkeli@pmcginternational.com
mailto:n.kajaia@pmcginternational.com

